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BIGDATA

Y10 TaKoe Big Data?
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[NaHHblEe peLlaloT

MPakTUYeckKne
3a4a4K

Mudbl 0 60NbLLINX AAHHbIX:

3T0 TexHosorMm byayuiero

270 NMPUMEHUMO TOJIbKO B 3aMNadHbIX CTPaHaXx
ITO MOXHO MCNONb30BaTb TOILKO KPYNMHbIM npeanpuaTtuam

270 BTOP*XEeHUe B INYHYHO KU3Hb

Vol

expectations

Spark

Geospatial and Location Intelligence
Event Stream Processing
|Preseriptive Analytics

Emotion Detection/Recognition
Optimization

Self-Service Data Preparation
Real-Time Analylics

Citizen Dala Science

Uplift Modeling

PMML

Deep Learning

Data Lakes

In-DBMS Analytics

Graph Analysis
Hadoop-Based Data Discovery
Crowdsourcing of Microwork

Model Factory

Matural Language Generation
Chief Analytics Officer

Sman
Data
Discovery

Natural-Language Question Answering

Predictive Analytics

't‘.'lachine Learning

| Big Data was here in 2014

Model Management

Speech Analylics

Load Forecasling

Simulation

Ensemble Leamning

Video Analytics
Text Analylics

R

Analytics Markelplaces
Linked Data
As of July 2015
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Bce, 4TO Mbl gaem,
OOIMKHO ObITb DecnnaTHoO.

3apabaTtbiBaTb onepaTopbl AOMMKHbI
3a CYET NapTHepCTBa C APYrMM
KOMMaHUSIMU N peknambl.

AHppen Oybosckos, rnasa MTC
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OTKpbITble CobcTBEHHbIE SaaS unu cepsble




Kak Mo¥HO ncnonb3osaTb Big Data B 06L,eCcTBEHHbIX OpraHM3aLmnax?

BHyTpeHHee BHellHee Cnmbnos

 HoBble aKTUBUCTHI  [lpogaxa e [loBbilleHKe
 HoBble A4eunku busHecy NOANBHOCTH

‘ig e [lpuBneveHune
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Kakune AaHHble roToB
KynnTb 6u3Hec?




@ F

:_r )
% C .—or_h_:‘.... .Dwun__..

0 ._ =l

/////H//z

_..




[MoHMMana noTtpebHoCTY,
3aBOEBbIBAEM JI0A/IBHOCTb
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KTo rotos Kynutb Big Data?




Kak Ha4aTb paboTtaTtb
c Big Data ecnu HeT broaXKeTa
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icnonb3oBaHue Big Data co3paet Big Data
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